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Summer is still here and still hot. Thunderstorms 
and chances of heat waves are all a part of Au-
gust's end-game. It gets people to accept au-
tumn more easily.  
 
In last month’s Freebie article I told you of DVD 
Flick and DVD Styler. Two free pieces of soft-
ware that will allow you to take your finished 
movie clips and embed them into a DVD that is 
playable for everyone. What if your clips aren’t 
finished? We have some help for you here as 
well... think free video editors. This software will 
allow you to tweak, edit and clip your digital mov-
ies so that even Spielberg might get a twinge of 
jealousy. If not high art, at least edit out the part 
where you caught Uncle Bob scratching his be-
hind at the family reunion (no one needs to see 
that). A good Samaritan (Yogesh Mankani)  post-
ed, as part of his blog (at http://bit.ly/cjHfMR), a 
list of 18 different free software packages that 
you can experiment with. I will only deal with #1 
on the list, Windows Movie Maker. 
 
If you have XP as your operating system, you 
received Windows Movie Maker with your Ser-
vice Pack 2 (SP2) updates. If you are using Vista 
(may the Lord have mercy on your soul), down-
load it from http://bit.ly/kXpG92 Or go to http://
bit.ly/gT4F8Z if you’re running Windows 7. The 
location  gives you a download link and tells you 
how to find out if Windows Movie Maker is al-
ready installed on your system. Mr. Mankani has 
also kindly included a list of the top 10 free 
online editing software at http://bit.ly/bICenR, if 
you don’t want to install any software on your 
PC. All you need is a browser and a broadband 
connection to the net and you are ready to go. 
 

Speaking of YouTube (subtle transition here), 
by starting your account today you might avoid 
the DVD building entirely. Last month I sug-
gested YouTube as a possible source of stock 
movie clips. If you post your immaculately edit-
ed movie to You Tube, just send your friends 
the web address of your video and let them 
watch it in their browser. Go to http://
www.youtube.com/  to get things started. Even 
radio shows are posting to You Tube. Check 
out http://www.youtube.com/user/JRense?
blend=6&ob=5  to hear (see?) some alterna-
tive radio. You may not agree with it but what a 
range of topics. YouTube content goes from 
stupid to sublime so be aware of your filtering 
options. YouTube is Google owned and oper-
ated. 
 
Non-free warning! Do you want your YouTube 
posted podcast/rants sounding crisp and 
clear? Invest in a good microphone for your 
system. Don’t depend on small built-in mics in 
your laptop or cheap gaming headphones. 
Blue Microphones has some highly rated USB 
microphones that you can check out at http://
www.bluemic.com/desktop/. . They may look a 
little funky but it is said their sound starts to get 
close (for the money) to the studio. I might 
suggest the Blue Yeti. Google "Blue Yeti" as 
key words, hit the Shopping button at the top 
of the screen and go from there.  
 
Almost last words... the Barnes & Noble 
NOOKcolor at $249 is the lowest price tablet 
disguised as an E-Book reader. You can read 
and browse as is. When the warranty runs out, 
root your NOOK and have a full Android tablet 
plus a well-regarded E-book reader. More de-
tails next month if I feel like it. 
 

(Continued on page 3) 

Freebies! 
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“Members Helping Members” 
(since 1983) 

Board of Directors 

2010-2011 
 
  Robin B. Seidenberg . . . . . . . . . . . . . . President 
    president@lcace.org     
   
  Linda Busch . . . . . . . . . . . . . . . . .Vice President 
    vicepresident@lcace.org 
 
  Bobby Jacobs. . . . . . . . . . . . . . . . . . . .Secretary 
    secretary@lcace.org 
 
  Winnie Frost . .  . . . . . . . . . . . . . . . . . . Treasurer 
    treasurer@lcace.org  
 
  Lester Larkin . . . . . . . . . . . . . . . . . . . . Programs 
    programs@lcace.org 
 
  Liz Barnett  . . . . . . . . . . . . . . . . . . . .Membership 
    membership@lcace.org 
  Dwight “J.J.” Johnson . .Membership Co-Chair 
 
  Linda Koudelka . . . . . . . . . . . .  Public Relations 
   pr@lcace.org   
 

Volunteers 
 Webmaster/Historian . . . . . . . . . . . Lester Larkin 
   webmaster@lcace.org 
 
 Newsletter Editor ……….....Michael J. Mc Enery 

   editor@lcace.org 
 

News Journal 
The LCACE News Journal is published eleven 
times annually. Members are encouraged to 
submit contributions which will be acknowledged 
in this newsletter. 
 

Send articles to editor@lcace.org 
Permission is granted to reproduce any or all 
parts of this newsletter in other User Group 
publications, provided that credit is given to 
LCACE and the individual author(s).  
 
Logo designed on an Atari Stacy Laptop in 1989 
by Dwight Johnson Jr. 

Lake County Area 
Computer Enthusiasts 

 
LCACE 

c/o Group Ambassador 
 

“J.J.” Johnson 

 
 

Membership 
LCACE membership is open to all individuals and 
families interested in personal computing. Annual 
dues are $20.00 per individual/family. 
Applications for membership may be obtained at 
the monthly meeting, by request on the club 
hotline, and are now available on our web site at   
http://www.lcace.org. 

 

Meetings 
LCACE meetings are usually held on Saturdays 
at the Grayslake Area Public Library, 100 Library 
Lane, Grayslake, Illinois. The meeting room 
opens at noon and  the formal meeting begins at 
12:30 p.m.  All meetings are open to the public.  
Bring a friend! 

 

Newsletter Submissions 
Club members are welcome to submit classified 
ads, reviews, tips and other articles for 
publication, to our newsletter editor in Microsoft 
Word format (.doc). Publication deadline is the 
20th of the month for all ads and articles. 
Please do not use tabs or special formatting.  

 

Newsletter Advertising 
Ad rates per issue: Full page - $25, Half page - 
$15, Quarter page - $10, Business Card - $5. 
Discounts are available on advance purchase of 
multiple issues. Please send camera-ready copy 
and payment to the club address by the 15th of 
the month preceding publication. For more 
information on ad pricing, please call our Hotline. 
Ads are FREE to all paid members. 
 

 Notice 
LCACE WILL NOT CONDONE  or knowingly 
participate in copyright infringement of  any kind. 
The LCACE News Journal is published by and 
for LCACE members. Opinions expressed herein 
are those of the individual authors and do not 
necessarily reflect the opinion of LCACE, the 
membership, the board of directors, and/or our 
advertisers. 

mailto:president@lcace.org
mailto:vicepresident@lcace.org
mailto:secretary@lcace.org
mailto:treasurer@lcace.org
mailto:programs@lcace.org
mailto:membership@lcace.org
mailto:pr@lcace.org
mailto:webmaster@lcace.org
mailto:editor@lcace.org
mailto:editor@lcace.org
mailto:jj1450xl@yahoo.com
http://www.lcace.org
http://www.lcace.org.
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This year's EXCITING prizes are: 
 
1st prize-HP 17.3" Notebook with AMD Phe-
nom II Processor, 4GB of RAM, 500GB hard 
drive, 8X DVD±R/RW with Double Layer Sup-
port, integrated digital media reader, HDMI out-
put for connection to an HDTV and Windows 7. 
 
2nd prize-Apple iPad 2 Wi-Fi-16GB-White Tab-
let with 1GHz dual-core Apple A5 chip, front and 
back cameras, built-In Wi-Fi  (802.11a/b/g/n) 
and Bluetooth, up to 10 hours battery life. 
 
3rd prize-HP Laserjet P2035 printer-30 pages 
per minute 
 
4th prize-One year LCACE membership  
 
Tickets are $1 each; 6 for $5, and 25 for $20.  
The more tickets you buy, the better your chanc-
es of winning one of these fabulous prizes.  Win-
ners do not need to be present so plan to sell 
tickets to out of town family and friends.   
 
Raffle tickets will be available for sale at our Oc-
tober meeting.  In addition to buying tickets for 
yourself, please plan to pick up tickets to sell.  
The person who sells the winning first prize tick-
et and also the person who sells the most tickets 
will receive prizes at the holiday party. 
 
 
 
If you haven’t already done so, please pay your 
dues. 
 
Happy computing! 

Robin’s RAMblings 
 

Did you enjoy our September meeting?  It 
marked a first for LCACE.  Gene Barlow of the 
User Group Store presented a webinar on Acro-
nis Disk Director, a partitioning utility, and Acro-
nis True Image Home, a backup and imaging 
utility.  Charles Mages who will present our Oc-
tober program on Skype phone service manned 
the Skype connection.  Gene was in Provo, 
Utah; we were in Grayslake.  Because Charles 
had an external camera and microphone, it was 
easy for Gene to see and hear us when we 
asked questions.  Everyone seemed to feel this 
was a worthwhile program and that we should 
consider having other webinars.   
 
Thank you to Charles and to Julie Bell who 
staffed the sales table. 
 
If you enjoy our meetings, chances are that your 
family and friends will too.  Plan to bring friends 
to our next meeting. 
 
 
We have great programs scheduled: 
 
October 15, 2011-Using Skype phone service 
by Charles Mages 
 
November 12, 2011-Digital macro photography 
by Wendy Warden 
 
December 10, 2011-Holiday party at State Bank 
of the Lakes 
 
January 7, 2012-Show and tell and ask the gu-
rus 
 
February 11, 2012- 
 
March 2, 2012-Staples of Mundelein with the 
latest in technology 
 
Our holiday party will be Saturday, December 
10th at State Bank of the Lakes in Grayslake. 

My personal email address is dlbilcik@yahoo.com 
if you want to send me comments, questions or 

cash. Please put “Freebies” somewhere on 
the subject line so I will have some idea about 
its contents. Tell me about your best free soft-
ware experience or your our best bargain 
(...ever!) and I will pass it on. 
 
August 2011 issue, Rare Bits 
www.stpcc.org 
Dlbilcik (at) yahoo.com 

(Continued from page 1) 

mailto:dlbilcik@yahoo
http://www.stpcc.org
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T 
he September meeting was conducted by 
our fearless leader (and president), Robin 
Seidenberg in her usual efficient and enthu-

siastic manner.  Thus, business was taken care of 
quickly so we could get to 
the much anticipated Acro-
nis presentation.  But 
WAIT!  First, the booty that 
goes to a couple of fortunate 
attendees!  Lois Brondy won 
$10.50 

in the 50/50 drawing.   
 
And Jay Bitterman won the 
door prize, a copy of Acro-
nis True Image Home 2012. 
 
 
Now, for the main event.  With the very competent 
help of Charles Mages, who handled the Skype 

communication setup, we 
were able to participate in a 
webinar (seminar over the 
web) that was conducted by 
Gene Barlow way out in 
Utah.  That kind of long dis-
tance presentation is a first 

for our club.  This wasn't just a TV show.  There 
was 2 way communication between Gene and 
any member who had a 
question at the end of the 
program.  We could see and 
hear him, and he could see 
an hear us!  Did I mention 
that Gene was in Utah at 
the time? 
 
After the great webinar, Julie Bell sold 12 copies 
of Acronis True Image Home 2012, 2 of those be-
ing back ordered,  and 5 copies of "Acronis Disk 
Director 11 home", 1 of which had to be back or-
dered.  They will have to be shipped conventional-
ly because Skype hasn't got all the bugs worked 
out of their teleportation feature yet.  However, all 
attendees were given a handout with a link to 
download (it's almost teleporting!) a free copy of 
"Acronis Drive Monitor".  http://www.acronis.com/
homecomputing/download/drive-monitor/ 
See you all next meeting! 

HistorianHistorian  

CommentaryCommentary  

L.C.A.C.E. Club Historian 
History Report, 9/10/11 meeting 
By Les Larkin   programs@lcace.org 

By Bill Sheff, Novice SIG Coordinator, Lehigh Val-
ley Computer Group, PA 
August 2011 issue, The LVCG Journal 
www.lvcg.org 
nsheff (at) aol.com 
 

Windows 7  
 
Just got Windows 7? Notice something missing? 
Well if you want to see a list of what happened to 
those programs you liked in XP or Vista here is a 
simple way to find out.  Open Help and Support 
then type "What happened" in the search box. 
Windows will give you lots of results for the query, 
such as: What happened to the NetBEUIproto-
col?, What happened to ActiveSync?, What hap-
pened to Sticky Notes?, What happened to Win-
dows Calendar?, What happened to the Run as 
command?, What happened to the Quick Launch 
toolbar?” and many more. 
 
Say you picked the “What happened to the Run 
command?” This is what you get: “The 
Run command no longer appears on the Start 
menu in this version of Windows. The 
search box that appears on the Start menu pro-
vides much of the same functionality as the Run 
command. However, the Run command is still 
available if you prefer to use it. You can even add 
it to the Start menu for easier access.  
 
To add the Run command to the Start menu Click 
to open Taskbar and Start Menu    Properties. 
Click the Start Menu tab, and then click Custom-
ize. In the list of Start menu options, select the 
Run command check box, and then click OK. The 
Run command will be displayed on the right side 
of the Start menu. 
 
Tip: You can also access the Run command by 
pressing the Windows logo key +R. Check it out.” 
  

(Continued on page 5) 

The 

  Tip 

   Corner 

http://www.acronis.com/homecomputing/download/drive-monitor/
http://www.acronis.com/homecomputing/download/drive-monitor/
mailto:programs@lcace.org
http://www.lvcg.org
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Julie Bell 

Henry Henriksen 

Carolyn Lewis 

Eric Rehberger 

Roy Reinholds 

Google Images  
A while ago Google switched over to a different 
display method for their images.  If you want to 
turn it off and go back to the original, here’s what 
you do: Scroll to the very bottom of your Google 
image search and click on Switch to basic ver-
sion. If you want to go back to the regular way, 
simply scroll back to the bottom and click Switch 
to standard version. 
 
System Tools  
Just for a little review, there are a bunch of very 
useful programs in the System Tools folder. To 
get to them you access the System Tools by go-
ing to All Programs | Tools. When you open the 
folder in XP you can find the following programs: 
 
►CHARACTER MAP, which allows you to copy 
and paste letters and symbols from other fonts 
into your document without switching fonts. 
►DISK CLEANUP, which frees up space on your 
hard drive by eliminating unused and temporary 
files. 
►DISK DEFRAGMENTER (Defrag), which 
speeds up your computer by reassigning or elimi-
nating stray bits of data. 
►FILES AND SETTINGS TRANSFER WIZARD, 
for transferring files and data from one drive to 
another. 
►INTERNET EXPLORER (NO ADD-ONS), which 
allows you to access the internet without any Ex-
plorer addons interfering with it. 
►SCHEDULED TASKS, which allows you to 
schedule a specific time to run updater, defrag, 
and other system programs. 
►SYSTEM INFORMATION, which tells you the 
basic ram, processor, etc., of your system. 
►SYSTEM RESTORE, which will restore your 
Windows system to an earlier time. 
 
In Vista and Win 7 you can find all of the above 
and more.  Check it out. 
 
Templates  
A template is a prepared form or pattern within 
various programs such as document and spread-
sheet programs. They allow a user to develop a 
form that allows for easy entry and automatically 
formats and calculates data.   
 
If you are a user of the Microsoft Office suite you 
are probably aware of them as Microsoft makes 
mention of templates and even has a folder of 
them within their suite.   
 
But are you aware that there are literally hun-
dreds located on the internet?  But that is not all. 

(Continued from page 4) 

(Continued on page 6) 

“So what gives?” 
By Rick Eblaw, Vice President, Southern Tier Per-
sonal Computing Club, NY 
August 2011 issue, Rare Bits 
www.stpcc.org 
ekblaw (at) juno.com 
 
If you spend some time on eBay, you'll find all 
kinds of interesting stuff offered for sale. There’s 
lots of collectibles, some of which would be hard 
to locate unless you were willing to travel the 
country going to flea markets. There are items that 
you can find in stores that are sometimes offered 
at a substantial discount. And then are some 
items that are hard to explain... 
 
Here’s a recent example. There’s a fellow in China 
who is currently selling a lot of “Mini USB 2.0 
Wireless Bluetooth Adapter Dongle” items, which 
you can readily find by searching eBay for “usb 

(Continued on page 7) 

eBay Adventures  

http://www.pegasusphotos.zenfolio.com/
http://www.stpcc.org
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· keeping tabs on your favorite sports 
teams.” 

 
When you create an alert you’ll be asked to 
choose the topic for it, the type of  information you 
want (everything, news, blogs, videos, discus-
sions); how often you want alerts (as-it-happens, 
once a day, once a week); volume (only the best 
results, all results); and your email address so you 
can get the alerts. The fault choices are every-
thing, once a day and only the best results. Con-
sider starting with the defaults and then tweaking 
them if the results you get aren’t what you ex-
pected.   
 
You might also have to tweak your selected topic. 
My search for Annette is “Annette Funicello” (in the 
quotes). That limits results to items with her full 
name. On the other hand, my Sally Field search is 
just that (no quotes around the name), so I get 
everything with Sally and Field, which results in a 
few unexpected results. My UFO search results in 
news about unidentified flying objects, my intent, 
and the musical group UFO. 
 
I haven’t set up searches for computer-related 
items because I get several electronic newsletters 
that keep me informed about most of the technical 
subjects I’m interested in, but it’s easy to establish 
queries for any subject you’re interested in. For 
instance, you could use “Linux, Ubuntu,” Microsoft, 
“Steve Jobs,” “Bill Gates.”   
 
Or you could try your own name or the name of 
your business if you wanted to know what people 
are saying about you or your business.  
 
And if you’re a sports fan, you might want to track 
everything said about your favorite team(s). You’d 
need to set up a separate alert for each team 
name. 
 
The site lets you set up an alert and then shows 
sample results for it. Just for kicks, I tried my first 
and last name (in quotes) and got references to 
my Facebook page, an obituary for a John Weigle 
of Augusta, Ga. (I still get spam about real estate 
deals in Augusta), and the Weigle Music Minis-
tries, which I had never heard of.  
 
A search for CIPCUG showed only the CIPCUG 
Web site.  
 
Not surprisingly, a search for “Los Angeles Dodg-
ers” resulted in more hits than any of my other test 
searches. Topics that get lots of news coverage, 
such as the Dodgers, are obviously going to have 

(Continued on page 7) 

There are even templates designed for the free 
suite put out by Open Office.  Just Google open 
office templates and find body mass calculators, 
ovulation schedules time cards, shift scheduling 
and so much more.  
You do not have to reinvent the wheel every 
time you sit at your computer. One little 
caveat though, these are usually presented by 
users and sometimes do not cover 
all you would like to find in a template. But do 
not lose heart, once downloaded you can contin-
ue to tweak the form until it does what you want 
the way you want it. 

(Continued from page 5) 

Tracking the latest 
information on anything 
By John Weigle, Editor, Channel Islands PCUG, 
CA 
August 2011 issue, The Outer Edge 
www.cipcug.org 
jweigle (at) vcnet.com  
 
If you want to keep track of the latest news and 
Web postings on specific subjects, give Google 
Alerts a try.  
 
I’ve been using the feature for some time to track 
three subjects I’m interested in: UFOs, Annette 
Funicello and Sally Field. I’ve been interested in 
UFOs since the early 1950s, a fan of Annette 
since the Mickey Mouse Club Days and a fan of 
Field since her first TV appearance as Gidget. 
So now you know three of my not-very-secret 
“secrets.”  
 
Google explains its alerts this way at http://
www.google.com/alerts:“Google Alerts are email 
updates of the latest relevant Google results 
(web, news, etc.) based on your choice of query 
or topic.”  
 
“Enter the topic you wish to monitor, then click 
preview to see the type of results you’ll receive. 
Some handy uses of Google Alerts include:  

· monitoring a developing news story 
· keeping current on a competitor or indus-

try 
· getting the latest on a celebrity or event 

http://www.cipcug.org
http://www.google.com/alerts
http://www.google.com/alerts
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more results than people or topics that are sel-
dom in the news.   
All the results have live links to whatever the 
alert finds. 
 
The alerts tool isn’t for everyone, but it’s useful if 
you have any interests you want to track regular-
ly.    

(Continued from page 6) 

wireless” and sorting by “Price + Shipping: lowest 
first.” That in itself isn’t interesting, there’s no 
shortage of sellers offering USB Bluetooth adapt-
ers. What’s  interesting about this one is that the 
minimum bid is $0.01 (one penny) and free ship-
ping is offered. You don’t have to be a financial 
genius to see that if only one person bids on one 
of these auctions, the seller is going to lose mon-
ey. Since the seller is in China and presumably 
has direct access to the manufacturer of these 
devices, he’s probably paying just a few pennies 
for each one. But he still needs to pay the inter-
national postage, and if you check the feedback 
you’ll see a number of folks who did get their de-
vice for just $0.01. So what gives? 
 
I had $1.08 in eBay Bucks “burning a hole in my 
pocket,” so I figured I’d give this a shot. On my 
first attempt I set my maximum bid to $0.99, and 
a couple of people tried to outbid me in the last 
few seconds of the auction, but the highest at-
tempt was a $0.50 bid, so I won with an automat-
ic $0.55 bid. I then tried to bid on another, but I 
was only allowed to bid on one of these items 
from the seller in a 10-day period — so the seller 
was not going to allow someone to buy a whole 
bunch of these for $0.01 each in a short period of 
time. So I found another seller of the same item 
for the same price and put in a maxi mum bid of  
$0.53,  figuring that at worst I’d use up my eBay 
Bucks (which is “bonus money” based on how 
much you bought on eBay in the previous 
month). Again, I had someone else bid, but they 
only tried up to $0.36, so I won my second dongle 
for $0.41. When I paid the sellers using my eBay 
Bucks, I discovered that both “sellers” had the 
same PayPal account, so there was really just 
one seller using multiple eBay accounts. 

(Continued from page 5) 

 
Back to the “So what gives?” question. I see at 
least 3 possible ways to explain this: 
1. The seller is hoping that the $0.01 price will 
bring in bidders, but there will be enough people 
bidding on these so that the final bid will be high 
enough to make a profit, on average, over a large 
number of sales. This doesn’t seem to be hap-
pening, I see lots of people getting these for 
$0.01, and even my two quick attempts on this 
didn’t raise the price to a point where the seller 
could break even. 
2. The seller is offering these dongles as a “loss 
leader,” just like a retail store, in hopes that you 
will buy from the seller again when you want 
something that is being sold at a reasonable prof-
it. While the “loss leader” concept has shown 
some success in the retail store market, on eBay 
and the Internet you have many choices available 
instantly so I don’t think this concept is going to 
work. 
3. This is my best guess to explain these auc-
tions: The seller is trying to quickly raise his total 
number of feedbacks, his positive feedback per-
centage, his detailed feedback ratings, and to be 
a “Top-rated seller.” To understand why these 
measures are important, you have to be familiar 
with the eBay rating system and the preferences 
of most eBay buyers. I’m not going to go into the 
details here, but it’s clear that the majority of 
eBay buyers want to buy from the “Top-rated 
sellers,” they like seeing big feedback numbers, 
and they want to see positive feedback near 
100%. Normally, to achieve these sorts of num-
bers you have to sell a lot of items over a fairly 
long period of time, which is why most buyers 
feel that they can trust” a “Top-rated seller” -- 
they’ve got a “proven track record.” This seller is 
effectively trying to “buy” a solid reputation in a 
short period of time at a relatively low cost -- the 
loss on each individual sale of these dongles is 
the business cost of building his reputation -he’s 
basically giving away USB Bluetooth dongles to 
get a large number of positive feedback ratings. 
 
You might wonder why a seller would use multi-
ple eBay accounts. If a seller gets too many neg-
ative feedbacks in a short period of time, eBay 
may ban the account, or require the seller to take 
specific actions to “repair their reputation.” Even 
a handful of negative feedbacks in a week will 
turn off buyers even if eBay doesn’t take any ac-
tion, so many of the “big sellers” have multiple 
accounts so that they can “throw away” an ac-
count that has been “poisoned” by negative feed-
back ratings. 
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Take a good 

look, you just 

might see  

yourself. 

http://lcace.org/PhotoAlbums.htm 

Have your Web Site Advertised here, 

e-mail me at editor@lcace.org 
 

www.pegasusphotos.zenfolio.com 
 

www.RobinSeidenberg.com  

 Mem-

L.C.A.C.E.  
Phone: 847.623.3815 
Web Site: http://www.lcace.org 

 
 

Alleman, Elizabeth esa2204@aol.com 

Anderson, Jean jande77893@aol.com 

Barnett, Fred BNSCom@aol.com 

Becht, George pechmem-gen@yahoo.com 

Bell, Julie jmwebstuff@yahoo.com 

Berg-Wells, Lois luludefl@yahoo.com 

Berndtson, Barton bartb64@yahoo.com 

Berry, Bob & Tracy mgd2race@yahoo.com 

Bitterman, Jay bittjayl@aol.com 

Busch, Linda lindashrub@att.net 

Ditman, Bill william.ditman@comcast.net 

Eisenmann, Richard eisenrich@sbcglobal.net 

Florian, Sherry florian3@earthlink.net  

Frost, Jack Jfrost13@sbcglobal.net 

Frost, Winnie wfrost13@sbcglobal.net 

Garling, Richard richgarling@yellowbirdmktg.com 

Gothann, Edward eddiegothann@yahoo.com 

Halley, Jack jack96@aol.com 

Hamilton, Bill hamiltonbill24@comcast.net 

Hanlon, Terri terhanlon@comcast.net 

Henriksen, Henry hhenriksen@wi.rr.com 

Hesse, Gary pocanada@sbcglobal.net 

Hobson, Marshia omsgadget@yahoo.com 

Jacobs, Bobby bobj2361@gmail.com 

Johnson, Dwight jj1450xl@yahoo.com 

Kalinoski, Donna donnaleek@juno.com 

Kline, Cherie catmom1001@aol.com 

Kostelnik, Steve steve_kostelnik@usa.net 

Koudelka, Linda & Robert koudelka3@comcast.net 

Kusiak, Joseph juj014@att.net 

Lagoni, Doreen bearmagic1999@aol.com 

Larkin, Lester LesLarkin@aim.com 

Lewis, Carolyn lewis.linwood@att.net 

Martin, Donald dmartin339@comcast.net 

Mata-Guzman, Marta marta5131959@yahoo.com 

McEnery, Mike mmcenery@sbcglobal.net 

Nickels, Cheryl cnickels1110@yahoo.com 

Nocerino, Phil windpiper2@yahoo.com 

Ortseifen, Patricia patricia@ortseifen.com 

Rehberger, Eric graduates63@gmail.com 

Rivera, Julio jlrivera@db3mail.com 

Rudnit, Harriet hrudnit@yahoo.com 

Salsburg, Leslie leslie164@juno.com 

Savage, Danjean & Ken kennethisavage@hotmail.com 

Seidenberg, Lew drlew1@aol.com 

Seidenberg, Robin anguslechat@aol.com 

Smatlak, Ellen emsmis@hotmail.com 

Straw, Gerald gkstraw@comcast.net 

Sturek, Jorja jksturek@sbcglobal.net 

Sutherland, Dorothy deedee1938@yahoo.com 

Urh, John johnurh@sbcglobal.net 

Wagner, Richard & Belinda SenoritaBW@AOL.com 

Wells, Alden alden_racing74@yahoo.com 

  

  

http://lcace.org/PhotoAlbums.htm
mailto:editor@lcace.org?subject=Web%20site%20ad
http://www.pegasusphotos.zenfolio.com
http://www.RobinSeidenberg.com
http://lcace.org
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October 

15 

Saturday 

Next Meeting 

Meeting Agenda: http://lcace.org/agendas.htm 

Meeting Agenda 

http://lcace.org/agendas.htm

